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Introductions…

How did newspapers announce 
their arrival in print?







Focus on ‘neglected’ minutiae of papers – index, 
manifesto.

Plus wider cultural impact – on auction registers 
(collections) and in theatrical productions.

All intended to address the cultural history of the 
press in C18th – ‘reading practices, readers’ 
responses and the ever-changing experience of 
consumers’. (Heyd, 2012, pp.3-4)

‘Heydian paradigm’ – systematic, comparative 
methodology applied to a series of newspaper 
‘manifestos’ (over 100, British and American).

For my PhD project, distant reading of opening 
editorials was applied to a collection of C19th 
papers.

‘Evidence was deemed 
sufficiently sound and 
representative only within 
the framework of the larger 
discourse and in the 
context of other sources.’ 
(Heyd, 2012, p. 26)

Methodological focus – from 

the work of Uriel Heyd



Key, generic 
features 
identified by 
Heyd





Research rationale: 

To ascertain if short-lived C19th newspapers had ‘generic’ 
aims/objectives, comparable with periodicals that had a longer life in 
print? 

Does the sub-genre of the introductory address develop over the 
century?

Do the introductory addresses offer clues that might suggest that 
brevity was not necessarily evidence of failure?

To start with, let’s apply Heyd’s method to a VERY well-known, long-
running newspaper…



The best of Times…

Opening editorial printed 
(unusually) on the front 
page…and again inside.



A reminder of the generic parameters identified by 
Heyd:

- A comment on the state of the press generally
- A statement of editorial policy and aims
- An undertaking regarding quality of content
- Some practical information for advertisers

And

- An ‘apology’ (explicit or implicit) for the 
appearance of a new periodical ‘the style of the 
apology for publishing a new paper became an 
opportunity for differentiation’ (Heyd, 2012, p. 83)



‘Apology’
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Example of analysis

No. Title City

Start 

Date

End 

Date

Duratio

n notes

1st ed. 

copy

State 

of 

Press

Ed. policy & 

political 

stance

promise of 

quality

practical 

info

Apology' for 

intro Other

Total 

features

160

Hammersmith and Brentford 

Advertiser

London 

Local 1861 1866 5

CASE STUDY as a 

group of commercial 

publications. Check 

proprietors, printers 

etc. 0 NO ED. 0

83

The City Chronicle : Tea dealers' 

journal and commercial advertiser London 1840 1845 5

Editors name and 

address given. Very 

targeted paper, so a 

community. 1 1 1 1 3

29

The Instructor, and Select Weekly 

Advertiser London 1809 1814 5

HOLDINGS FROM NO. 

70 0 0

164 The North-West London Times

London 

Local 1861 1866 5 0 NO ED. 0

166

The Surrey Standard, and Surrey, 

Middlesex, Sussex, Kent, Hants & 

Berks Advertiser

London 

Local 1835 1840 5

claims to be first 

paper for the county 

of Surrey. Pro-Tory 1 1 1 1 3

50

Westminster Journal and Old 

British Spy London 1805 1810 5

??? No.3368 

ESCHEWS ED. 0 0

157 East London Advertiser

London 

Local 1862 1866 4 0 NO. ED 0

172 The Dial London 1860 1864 4

A title of the National 

Newspaper League 

Company - 'an 

attempt hitherto 

unexampled in the 

history of the Press'. 1 1 1 1 1 4

98 The London Mail London 1853 1857 4

Aimed at Indian 

market. 1 1 1 1 1 4

208

The London Scotsman : A weekly 

journal of Anglo - Scottish news London 1867 1871 4

Aimed at Scots 

emigrants to England 

& wider Empire. 1 1 1 2



British Library collection of short-lived newspapers for this PhD project comprises 179 titles, spanning 
1800-1881 (with one C18th exception)

147 of the papers were analysed for this exercise (some missing on basis of availability)

131 contained an identifiable editorial opening address (89% of those sampled)

Of the 16 without a ‘manifesto’, some nonetheless had a leading article making comment on political 
issues of the day.

The most common feature was the statement of editorial policy/aims – 117/131 (89%)

The least common feature was practical information for subscribers and advertisers – only 36/131 
(27.5%) include this here. (Often this information was to be found elsewhere in the paper, hinting at 
increasing specialisation of functions.)

The ‘apology’ also less prevalent in this group – 37/131.

Applying the Heydian paradigm to the short-lived 
newspaper sample
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Short-lived newspaper opening address analysis



No clear correlation between lifespan and distribution of numbers of features of 
the opening address in the analysed set. 

The longest-surviving papers in this group (5 years or more) often omitted the 
opening editorial altogether. 

The largest group – papers in print for less than a year – have every possible 
combination of opening editorial features. 

Despite its status as a generally-anticipated factor in the launch of a newspaper, 
neither the content or style, nor indeed the absence of such an address, seems to 
have been an appreciable factor in the brief life of these papers. 

What this analysis does suggest is that the generic features identified by Heyd
as emblematic of the C18th manifesto have evolved into a more flexible 
offering; mirroring the dynamic development of the press itself.

Other findings…



Using this comparative methodology can bring to light specific, time-limited 
aims, in particular with ‘specialised’ periodicals 

Proved to be a good initial ‘sweep’ to assist with selection of case studies, but -

Comparative distant reading inevitably omits the detailed linguistic and formal 
analysis that close reading can provide

Jonathan Senchyne, in his review of Heyd’s monograph, laments that there are 
‘moments when literary scholars may want Heyd to provide close readings of 
individual texts rather than surveys of large amounts of data, as when he 
explores tantalizing snippets of more than fifty newspaper prospectuses in quick 
succession.’ (Senchyne, 2010, p. 833)

What can a distance-reading methodology reveal about the 
motivations for founding newspapers in the nineteenth century?
Advantages and shortcomings of Heyd’s methodology



Thank you! 

@c19thnewshound


